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Market Landscape

High interest + good for companies involved
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Majority Are Receptive

A little over half of consumers are favorable and interested in products and packaging made from plants.
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Majority of Americans Are Likely to Buy

Consumers are slightly more likely to purchase products and packaging made from plants than they are
to recommend them to others, which requires greater familiarity first.
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Total Potential Market Shows 136 Million

Total US Population (2019)
328,239,523

¥

Total US 18+ Population (2019)
255,042,109

$

Total US 18+ Non-Rejecter Population
136,313,280
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General Confusion

People know very little




Food and Paper Are First Association of PBPP

When consumers see “plant-based products and packaging” or “products and packaging
made from plant,” they mention food the most, followed by paper.

Top mentions were
Food followed by

Paper.

Other mentions include ==
Clothing, Bags, Boxes, and O

Containers.
Boxes Containers




Consumers Are Not Familiar

Only about 1 in 5 consumers are familiar with plant-based products and packaging.
W Extremely familiar
W Very familiar
Somewhat familiar
“ Mot very familiar
® Mot at all familiar
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